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The Minority 
Caucus on the For-
eign Affairs Com-
mittee of Parlia-
ment has cautioned 
government over its 
agreement with the 
United States on 
Third-Party Deport-
ees, warning that it 
risks portraying 
Ghana as aligned 
with the U.S. gov-
ernment’s contro-
versial immigration 
e n f o r c e m e n t 
regime.

According to the 
Caucus, associating 
Ghana with policies 
widely criticized as 
harsh and discrimi-
natory could have 
far-reaching nega-

tive implications 
for the country’s 
i n t e r n a t i o n a l 
image, diplomacy, 
and human rights 
standing.

Addressing mem-
bers of the Parlia-
mentary Press 
Corps at Parlia-
ment House, the 
Ranking of the 
C o m m i t t e e , 
Samuel Abu 
Jinapor also noted 
that the govern-
ment’s conduct in 
operationalizing 
the agreement 
with the United 
States without 
parliamentary rat-
ification is a direct 
constitutional vio-
lation of Article 75 

and an affront to 
the authority of 
the Supreme 
Court; “It is there-
fore deeply con-
cerning that the 
Government con-
tinues to opera-
tionalize the 
agreement with 
the United States 
despite this 
flagrant constitu-
tional breaches. 
Such conduct 
reflects a lack of 
respect for the 
rule of law, which 
is one of the fun-
damental pillars 
of our constitu-
tional democracy.

Beyond this bla-
tant constitution-
al breach, the 

agreement raises 
pressing concerns 
of sovereignty, 
security, and 
policy. While 
regional integra-
tion remains a core 
value of our for-
eign policy, it 
cannot be 
stretched to justify 
the forced recep-
tion of foreign na-
tionals deported 
from other coun-
tries. The ECOWAS 
Protocol on Free 
Movement con-
cerns voluntary 
travel, not forced 
d e p o r t a t i o n s 
orchestrated by a 
n o n - E C O W A S 
State.”

On the internation-

al stage, Mr. Jinapor 
warned that the 
g o v e r n m e n t ’ s 
agreement with the 
United States on 
Third-Party De-
portees carries 
alarming foreign 
policy consequenc-
es. He stressed that 
Ghana has, for de-
cades, built a 
proud reputation 
for principled 
diplomacy rooted 
in non-alignment, 
regional solidarity, 
and respect for 
human rights.

“Serving as a 
receiving point for 
West African de-
portees from the 
United States risks 
Ghana being seen 
as aligning with an 
i m m i g r a t i o n 
regime widely criti-
cized as harsh and 
d i s c r i m i n a t o r y. 
Associating Ghana 
with such policies 
could have serious 
diplomatic and 
human rights impli-
cations,” he said.

The Minority there-
fore called for the 
immediate suspen-
sion of what they 
described as the 
unconstitutional 
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implementation 
of the agreement, 
pending full Par-
liamentary ratifi-
cation and public 
clarity on its safe-
guards, security 
implications, and 
legal basis.

They further 
argued that under 
the Constitution, 
there is no distinc-
tion between 
agreements and 
Memoranda of 
Un d e r s t a n d i n g 
(MoUs), citing the 
Banful case and 
the Brogya Gyamfi 

v. Attorney-Gener-
al ruling to empha-
size that all such 
a r r a n g e m e n t s 
require Parliamen-
tary approval 
before implemen-
tation.

On foreign policy 
and the Gaza con-
flict, the Minority 
expressed con-
cern over the Min-
ister for Foreign 
Affairs’ recent 
remarks labeling 
the situation in 
Gaza as “geno-
cide” and openly 
siding with one 

party to the con-
flict. While 
acknowledging 
the need for 
Ghana to uphold 
h u m a n i t a r i a n 
values, they cau-
tioned that such 
unilateral decla-
rations risk un-
dermining Gha-
na’s longstanding 
tradition of neu-
trality, credibility, 
and peace-build-
ing diplomacy.

They reminded 
government that 
since indepen-
dence, Ghana’s 

foreign policy has 
been guided by 
non-a l ignment , 
mutual respect, 
peaceful coexis-
tence, and adher-
ence to interna-
tional law. Any de-
viation, they 
warned, could 
compromise Gha-
na’s moral authori-
ty and diminish its 
standing as a 
respected media-
tor on the global 
stage.

“Ghana’s enduring 
strength lies in its 

ability to remain 
neutral and credi-
ble, even when 
global powers seek 
to draw us into their 
competing blocs. 
Departures from 
this tradition risk 
eroding our authori-
ty and harming our 
national interests,” 
the Minority con-
cluded, urging gov-
ernment to exercise 
caution, consisten-
cy, and balance in 
articulating Ghana’s 
foreign policy posi-
tions.

I’m very pleased to be back in Ghana after 

nearly twenty 
years and hon-
oured to return as 
the British High 
Commissioner. My 
previous posting 
here from 2006 to 
2009 left me with 
fond memories. 
My children spent 
their early years in 
Accra; we celebrat-
ed Ghana’s 50th 
independence an-
niversary in 2007, 
cheered the Black 
Stars at the 2008 
Africa Cup of Na-
tions, and enjoyed 
more Waakye than 

we probably should 
have!

Back then, I saw 
energy and possibil-
ity everywhere 
from young tech en-
trepreneurs in 
internet cafés to 
communities build-
ing schools and clin-
ics, and excitement 
around the discov-
ery of oil. On 
returning, the first 
thing that struck me 
was Accra’s trans-
formed skyline, a 
clear sign of busi-
ness confidence. 

By H.E. Dr Christian Rogg

Ese ne Tekrema: The UK and Ghana's
partnership in a new global era
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I’m eager to 
explore the many 
other changes 
across the country.

What hasn’t 
changed is the gen-
erosity, optimism, 
and democratic 
spirit of Ghana-
ians. These quali-
ties are the bed-
rock of progress 
and the reason I 
believe Ghana’s 
future is so prom-
ising.

The UK wants to 
be a partner in that 
future. Our shared 
history includes 
difficult chapters, 
but from that past 
we’ve built a rela-
tionship rooted in 
mutual respect 
and a shared 
vision.
In London, I saw 
how the British 
Ghanaian diaspora 
acts as a vibrant 
bridge between 
our nations driving 
trade, innovation, 
and cultural 
exchange. These 
connections are 
the foundation of a 
modern partner-
ship, one that’s 
evolving to meet 
the challenges of a 
changing world.

We’re moving 
from traditional 
aid to partnerships 

that foster shared 
prosperity. UK col-
laboration with 
Ghanaian institu-
tions - like support-
ing tax reforms 
with the Ghana 
Revenue Authority, 
boosting industrial 
growth through 
growth partner-
ships, and fostering 
p a r l i a m e n t a r y 
partnerships and 
mutual learning - 
works because it’s 
Ghana-led, with UK 
expertise offered in 
a practical, 
respectful way. 
This modernised 
approach to devel-
opment, from aid 
to investment, was 
showcased during 
the UK Minister for 
International De-
velopment’s visit to 
Ghana earlier this 
month. 

We’re supporting 
local private sector 
investment, linking 
Ghanaian and UK 
markets, creating 
jobs and bringing 
Ghanaian products 
to UK supermarket 
shelves. Strategic 
partnerships have 
attracted over £125 
million in invest-
ment and created 
5,000+ jobs across 
multiple sectors. 
UK-backed infra-
structure proj-
ects—Kejetia 

Market, Komfo 
Anokye Teaching 
Hospital, and air-
ports in Tamale 
and Kumasi—are 
enhancing con-
nectivity and 
public services. 
UK partnerships 
with the pharma-
ceutical sector 
have helped pro-
duce sera vac-
cines, essential 
COVID-19 medi-
cines and other 
advanced prod-
ucts here in 
Ghana.

Trade remains 
central to our part-
nership. Bilateral 
trade reached £1.6 
billion in early 
2025, with room 
to grow especially 
in sectors like 
healthcare, agri-
culture, educa-
tion, infrastruc-
ture, and clean 
energy. The 
UK-Ghana Trade 
Partnership Agree-
ment provides du-
ty-free, quota-free 
access for Ghana-
ian exports to the 
UK, supporting 
Ghana’s industrial 
t rans format ion 
and export devel-
opment goals. As 
host of the African 
Continental Free 
Trade Area, Ghana 
is a gateway to 
West Africa and 

beyond for UK busi-
nesses.

We continue to 
work together on 
shared challenges 
like countering ter-
rorism, organised 
crime, disinforma-
tion, cyber threats, 
and keeping the 
peace. Ghana’s 
leadership in pro-
moting regional 
stability is invalu-
able. I look forward 
to collaborating, 
bilaterally and at 
the UN, on global 
issues like interna-
tional human 
rights, media free-
dom, and reform-
ing international 
finance.

Last week, I had 
the pleasure of 
meeting President 
Mahama. We dis-
cussed current 
global challenges, 
how our bilateral 
partnership has 
evolved but 
remains strong and 
deep, and will draw 
even closer on our 
shared growth and 
security priorities. 
Our partnership 
holds promise. 
Ghana’s young pop-
ulation, growing 
economy, and dem-
ocratic institutions 
offer a strong foun-
dation for progress. 

The UK brings exper-
tise, investment, and 
market access to 
help unlock Ghana’s 
potential while 
learning from Gha-
naian resilience and 
innovation. 
Returning to Ghana 
is more than a pro-
fessional assignment 
it’s a personal jour-
ney and a homecom-
ing. I’m committed 
to listening, learn-
ing, and working 
closely with partners 
across government, 
civil society, and the 
private sector, in the 
spirit of mutual 
respect and genuine 
dialogue.

The Adinkra symbol 
Ese ne Tekrema, rep-
resenting the tongue 
and teeth, reminds 
us that true partner-
ship involves not just 
agreement, but 
respectful conversa-
tion. Guided by this 
principle, I begin my 
posting to Ghana 
with renewed com-
mitment to collabo-
ration. I’m honoured 
to serve once again 
and deeply grateful 
for the warmth and 
hospitality of the 
Ghanaian people. 
Let’s continue to 
grow together and 
strengthen the 
bonds of friendship 
and shared progress.
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cases, it may be 
worthwhile to 
engage profession-
als who can help 
you put the right 
systems in place 
and prepare essen-
tial reports at a 
cost that makes 
sense for your 
business.

3. Choose a Bank-
ing Partner 
Aligned with Your 
Goals
The right banking 
relationship can 
make a real differ-
ence to your busi-
ness. A bank like 
Absa Bank is more 
than a place to 
keep your funds. It 
is a partner that 
can support your 
operations, guide 
your financial 
planning, and help 
you take advan-
tage of growth op-
portunities.
Begin by under-
standing your busi-
ness needs. These 
might include 
working capital 
support, payments 
and collections 
services, or trade 
finance. Once your 
needs are clear, 
assess whether 
your bank offers 
the right mix of 
services, accessi-
bility, and exper-
tise.
Your banking part-
ner should make it 
easier to run your 
business, not 

harder. They should 
share your ambition 
to grow, be respon-
sive to your con-
cerns, and provide 
solutions that are 
tailored to the stage 
your business is in. 
A strong banking 
relationship will 
give you confidence 
and peace of mind 
as you build your 
enterprise.

4. Deploy Effective 
Payment Solutions
Revenue is the foun-
dation of every busi-
ness and the way 
you go about col-
lecting it is key. In 
today’s economy, 
customers expect 
fast, simple, and 
secure payment op-
tions. If your busi-
ness only accepts 
cash, you may be 
turning away poten-
tial sales without 
realising it. Provid-
ing customers with 
flexible payment 
options is no longer 
a luxury. It is a ne-
cessity for growth 
and long-term rele-
vance in a digital 
economy.
Offer customers 
alternatives such as 
instant bank trans-
fers, mobile money, 
card payments 
t h r o u g h 
point-of-sale devic-
es, or more innova-
tive solutions like 
Absa Mobi Tap to 
improve your cus-
tomer experience 

and increase your 
reach. These meth-
ods reduce delays, 
enhance transac-
tion security, and 
demonstrate pro-
fessionalism.

5. Meet Statutory 
O b l i g a t i o n s 
Promptly
Every business has 
legal and regulato-
ry responsibilities. 
These include filing 
and paying taxes, 
submitting Social 
Security and Na-
tional Insurance 
Trust contribu-
tions, and meeting 
other sector-specif-
ic requirements.
Complying with 
these obligations 
on time helps you 
avoid penalties and 
disruptions. It also 
builds your busi-
ness’s reputation 
and improves your 
standing with 
financial institu-
tions and regula-
tors.
To stay compliant, 
you should adopt a 
legal structure that 
suits your business 
model and goals. 
You may also wish 
to seek legal or tax 
advice at key points 
in your journey. 
Planning ahead for 
obligations such as 
annual tax pay-
ments or quarterly 
filings ensures that 
you are not caught 
off guard.
Meeting your statu-

tory responsibilities 
consistently is a 
mark of a well-run 
business.

6. Manage Your 
Risks
Running any busi-
ness involves risk. 
These risks may 
include delayed pay-
ments from custom-
ers, unexpected 
costs, economic 
downturns, or even 
natural disasters. 
For small businesses 
operating with limit-
ed resources, such 
events can be diffi-
cult to absorb.
This is why risk man-
agement must be 
part of your finan-
cial routine. Start by 
identifying the main 
risks that could 
affect your business. 
Put in place basic 
measures to protect 
your operations. 
This could mean set-
ting aside emergen-
cy reserves, pur-
chasing insurance, 
or diversifying your 
income streams.
Being proactive 
about risk does not 
eliminate uncertain-
ty, but it helps you 
stay in control when 
challenges arise. It 
also signals to lend-
ers, partners, and 
customers that your 
business is prepared 
and resilient.

7. Separate Business 
and Personal 
Finances

It may be tempting to 
treat your business 
account as your per-
sonal wallet, especial-
ly in the early stages. 
However, failing to 
separate your busi-
ness and personal 
finances can lead to 
confusion, tax prob-
lems, and credibility 
issues.
As a business owner, 
you should pay your-
self a fixed salary. 
Avoid withdrawing 
funds at random or 
covering personal 
expenses with busi-
ness income. If you 
invest personal funds 
in the business, docu-
ment it properly as a 
loan or equity contri-
bution.
Keeping your finances 
separate helps you 
maintain clear 
records, assess busi-
ness performance 
accurately, and pres-
ent your enterprise in 
a more professional 
light to partners, 
banks, and regulators.

At Absa Bank, we 
believe that strong 
financial habits form 
the backbone of every 
successful enterprise. 
Our commitment is to 
walk with our clients 
and customers at each 
stage of their journey, 
providing guidance, 
tools, and solutions 
that help SMEs grow 
sustainably and with 
purpose.

Running a small 
business is de-
manding. Each day 
presents challeng-
es that can affect 
your cash flow, 
your customers, 
and your ability to 
grow. Amid these 
demands, it is easy 
to lose sight of 
long-term financial 
priorities.
However, business-
es that last are not 
only those with 
good products or 
strong customer 
service. They are 
often the ones with 
better financial 
habits.
This article out-
lines seven essen-
tial points that will 
help SMEs manage 
their finances 
more effectively, 
reduce risk, and 
plan for growth.

1. Start with a Clear 
Financial Plan
A good financial 
plan gives direc-
tion to your busi-
ness. It helps you 
set targets, allocate 
resources, and 
make informed de-
cisions.
Start by defining 
your financial 
goals. These 

should be SMART - 
specific, measur-
able, actionable, 
realistic, and tied to 
timelines. For 
example, you 
should determine 
how much revenue 
you need each 
month, what level 
of production or 
service delivery is 
required to meet 
that target, and 
how you intend to 
achieve it.
Once your targets 
are clear, you will 
need a working 
budget. A good 
budget helps you 
monitor income 
and expenses, 
manage cash flow, 
and ensure that 
your business 
remains on track. It 
also provides a 
basis for deciding 
what to prioritise 
and what to post-
pone.
At its best, your 
financial plan 
should help you 
answer key opera-
tional questions 
such as what 
resources are 
required to operate 
or grow, where 
those resources will 
come from, what 
they will cost, and 

whether your busi-
ness is in a position 
to take them on.
Planning in this 
way reduces un-
certainty and 
allows you to run 
your business with 
greater clarity and 
confidence.

2. Maintain Accu-
rate Financial Re-
cords
Accurate financial 
records are essen-
tial for any busi-
ness. Whether you 

are managing 
day-to-day opera-
tions, planning for 
future growth, or 
applying for fund-
ing, clear and reli-
able financial infor-
mation allows you 
to make sound deci-
sions.
Many small busi-
nesses struggle in 
this area due to 
time constraints, 
limited expertise, 
or a lack of systems. 
However, proper 
record-keeping 

should never be 
overlooked. It sup-
ports internal deci-
s i o n - m a k i n g , 
strengthens external 
credibility, and im-
proves your ability 
to respond to oppor-
tunities or risks.
Business owners can 
start by gaining basic 
knowledge of 
accounting princi-
ples and tools. Train-
ing employees in 
simple record-keep-
ing practices also 
helps to build inter-
nal capacity. In some 
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cases, it may be 
worthwhile to 
engage profession-
als who can help 
you put the right 
systems in place 
and prepare essen-
tial reports at a 
cost that makes 
sense for your 
business.

3. Choose a Bank-
ing Partner 
Aligned with Your 
Goals
The right banking 
relationship can 
make a real differ-
ence to your busi-
ness. A bank like 
Absa Bank is more 
than a place to 
keep your funds. It 
is a partner that 
can support your 
operations, guide 
your financial 
planning, and help 
you take advan-
tage of growth op-
portunities.
Begin by under-
standing your busi-
ness needs. These 
might include 
working capital 
support, payments 
and collections 
services, or trade 
finance. Once your 
needs are clear, 
assess whether 
your bank offers 
the right mix of 
services, accessi-
bility, and exper-
tise.
Your banking part-
ner should make it 
easier to run your 
business, not 

harder. They should 
share your ambition 
to grow, be respon-
sive to your con-
cerns, and provide 
solutions that are 
tailored to the stage 
your business is in. 
A strong banking 
relationship will 
give you confidence 
and peace of mind 
as you build your 
enterprise.

4. Deploy Effective 
Payment Solutions
Revenue is the foun-
dation of every busi-
ness and the way 
you go about col-
lecting it is key. In 
today’s economy, 
customers expect 
fast, simple, and 
secure payment op-
tions. If your busi-
ness only accepts 
cash, you may be 
turning away poten-
tial sales without 
realising it. Provid-
ing customers with 
flexible payment 
options is no longer 
a luxury. It is a ne-
cessity for growth 
and long-term rele-
vance in a digital 
economy.
Offer customers 
alternatives such as 
instant bank trans-
fers, mobile money, 
card payments 
t h r o u g h 
point-of-sale devic-
es, or more innova-
tive solutions like 
Absa Mobi Tap to 
improve your cus-
tomer experience 

and increase your 
reach. These meth-
ods reduce delays, 
enhance transac-
tion security, and 
demonstrate pro-
fessionalism.

5. Meet Statutory 
O b l i g a t i o n s 
Promptly
Every business has 
legal and regulato-
ry responsibilities. 
These include filing 
and paying taxes, 
submitting Social 
Security and Na-
tional Insurance 
Trust contribu-
tions, and meeting 
other sector-specif-
ic requirements.
Complying with 
these obligations 
on time helps you 
avoid penalties and 
disruptions. It also 
builds your busi-
ness’s reputation 
and improves your 
standing with 
financial institu-
tions and regula-
tors.
To stay compliant, 
you should adopt a 
legal structure that 
suits your business 
model and goals. 
You may also wish 
to seek legal or tax 
advice at key points 
in your journey. 
Planning ahead for 
obligations such as 
annual tax pay-
ments or quarterly 
filings ensures that 
you are not caught 
off guard.
Meeting your statu-

tory responsibilities 
consistently is a 
mark of a well-run 
business.

6. Manage Your 
Risks
Running any busi-
ness involves risk. 
These risks may 
include delayed pay-
ments from custom-
ers, unexpected 
costs, economic 
downturns, or even 
natural disasters. 
For small businesses 
operating with limit-
ed resources, such 
events can be diffi-
cult to absorb.
This is why risk man-
agement must be 
part of your finan-
cial routine. Start by 
identifying the main 
risks that could 
affect your business. 
Put in place basic 
measures to protect 
your operations. 
This could mean set-
ting aside emergen-
cy reserves, pur-
chasing insurance, 
or diversifying your 
income streams.
Being proactive 
about risk does not 
eliminate uncertain-
ty, but it helps you 
stay in control when 
challenges arise. It 
also signals to lend-
ers, partners, and 
customers that your 
business is prepared 
and resilient.

7. Separate Business 
and Personal 
Finances

It may be tempting to 
treat your business 
account as your per-
sonal wallet, especial-
ly in the early stages. 
However, failing to 
separate your busi-
ness and personal 
finances can lead to 
confusion, tax prob-
lems, and credibility 
issues.
As a business owner, 
you should pay your-
self a fixed salary. 
Avoid withdrawing 
funds at random or 
covering personal 
expenses with busi-
ness income. If you 
invest personal funds 
in the business, docu-
ment it properly as a 
loan or equity contri-
bution.
Keeping your finances 
separate helps you 
maintain clear 
records, assess busi-
ness performance 
accurately, and pres-
ent your enterprise in 
a more professional 
light to partners, 
banks, and regulators.

At Absa Bank, we 
believe that strong 
financial habits form 
the backbone of every 
successful enterprise. 
Our commitment is to 
walk with our clients 
and customers at each 
stage of their journey, 
providing guidance, 
tools, and solutions 
that help SMEs grow 
sustainably and with 
purpose.
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Real estate devel-
oper SuCasa Prop-
erties has firmly 
dismissed rumours 
of bankruptcy, 
stating that the 
company remains 
solvent and com-
mitted to deliver-
ing quality, afford-
able homes despite 
challenges in the 
industry.

Speaking at a press 
conference in 
Accra, SuCasa’s 
Public Relations 
Officer, Daniel Kofi 
A w u k u - A s a r e , 

addressed recent 
allegations of fraud, 
money laundering, 
and financial mis-
management lev-
elled against the 
company and its 
directors.

He described the 
claims as false, de-
famatory, and part 
of a smear cam-
paign aimed at tar-
nishing the compa-
ny’s reputation.

“SuCasa is not bank-
rupt. We are sol-
vent, compliant 

with the law, and 
actively delivering 
homes to Ghana-
ians,” – Mr. 
Awuku-Asare said.

He noted that 
although the com-
pany had faced 
investigations from 
law enforcement 
agencies including 
EOCO and the CID, 
no wrongdoing had 
been found.
A case brought 
before the High 
Court against the 
CEO was dismissed 
for lack of evidence 

of fraud.
On project delays, 
the company 
explained that fac-
tors such as custom-
er defaults and 
broader economic 
challenges had im-
pacted timelines. 
However, SuCasa 
highlighted progress 
made:

* Phase 1 of its 
O’Grantson Commu-
nities is fully occu-
pied.
* Phase 2 is 50% 
occupied, with some 
residents moved in 

despite outstanding 
payments.
* Phase 3 is on track 
for completion by De-
cember 2025.

Regarding customer 
refunds, SuCasa clari-
fied that, like most 
real estate firms, 
funds are invested 
directly into construc-
tion, and cancelled 
properties must be 
resold before refunds 
can be issued. A 
recent court case sup-
ported this standard.

Mr. Awuku-Asare also 
addressed defamation 
from certain individu-
als and stated that 
SuCasa is considering 
legal action to protect 
its brand. He singled 
out comments by a 
Mr. Kalmoni, calling 
them “reckless and 
defamatory.”

Despite recent chal-
lenges, SuCasa reaf-
firmed its partnership 
with government, its 
recognition under the 
Diaspora Engagement 
Policy, and its leader-
ship role in affordable 
housing.

“SuCasa is building on 
trust,” the spokesper-
son concluded. “And 
that trust will never be 
broken.”

7

SuCasa rebuts bankruptcy reports,
affirms financial stability
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Duo Concept Foundation champions
literacy and empowerment at 
GAWBOFEST with Up Girl Project

As part of this 
year’s Ghana Asso-
ciation of Writers 
Book Festival 
(GAWBOFEST), the 
Duo Concept 
Foundation orga-
nized the Up Girl 
Project — a litera-
cy and conversa-
tion initiative de-
signed to promote 
and strengthen the 
culture of reading 
among young 
people.

The featured book 
for the program 
was Talata, the 

Child Bride, pub-
lished by Adwinsa 
Publications Ghana 
Limited. The book 
tackles the pressing 
issue of child mar-
riage in Ghana, with 
a strong emphasis 
on the experiences 
of the girl child, 
highlighting both 
the social conse-
quences and the 
urgent need for col-
lective action to end 
the practice.

The Up Girl Project 
is one of the Foun-
dation’s flagship 

intervention pro-
grams, aimed at 
empowering the 
youth to make 
informed life choic-
es through reading, 
knowledge-shar-
ing, and mentor-
ship. By combining 
literature with dia-
logue, the project 
creates a platform 
where young 
people can engage 
with critical social 
issues while being 
inspired to chart 
better futures for 
themselves.

The event attracted 
notable personali-
ties including the 
Minister for Employ-
ment and Labour, 
Dr. Rashid Pelpuo, 
Member of Parlia-
ment for North Dayi, 
Jocelyn Quashie, and 
the Deputy Director 
of the Parliamentary 
Broadcasting De-
partment, Peter Aza-
meti Bamfo. 

These dignitaries 
read to the students, 
shared words of en-
couragement, and 
offered insightful 

perspectives on how 
education and aware-
ness can help reduce 
— if not completely 
eradicate — child 
marriage in Ghana.

The Duo Concept 
Foundation, a 
not-for-profit organi-
zation, continues to 
champion youth em-
powerment through 
literary projects, men-
torship initiatives, and 
social engagements. 
Beyond literacy, the 
foundation also un-
dertakes philanthrop-
ic activities that seek 
to bridge social gaps 
and promote inclu-
sion among today’s 
youth.

On the second day of 
GAWBOFEST, the 
literacy campaign was 
further enriched by 
the participation of 
Wing Commander 
Frederick Bawa (Rtd.), 
Principal Marshal of 
Parliament. Joining 
the Up Girl Project ses-
sion at the Arts Centre 
in Accra, he read to 
participants and men-
tored them on confi-
dence, public speak-
ing, and overcoming 
shyness.

He underscored the 

life-changing po-
tential of the proj-
ect, noting how it 
motivates young 
people, especially 
those from disad-
vantaged back-

grounds, to over-
come challenges 
and believe in their 
potential. He en-
couraged them to 
pursue knowledge 
relentlessly, speak 

up against abuse, 
and assert them-
selves positively in 
society.

Through initiatives 
like the Up Girl 

Project, the Duo 
Concept Founda-
tion reaffirms its 
mission to use liter-
ature as a tool for 
social transforma-
tion, equipping 

young people with 
the confidence, 
awareness, and 
values needed to 
build a more empow-
ered and equitable 
future.
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As part of this 
year’s Ghana Asso-
ciation of Writers 
Book Festival 
(GAWBOFEST), the 
Duo Concept 
Foundation orga-
nized the Up Girl 
Project — a litera-
cy and conversa-
tion initiative de-
signed to promote 
and strengthen the 
culture of reading 
among young 
people.

The featured book 
for the program 
was Talata, the 

Child Bride, pub-
lished by Adwinsa 
Publications Ghana 
Limited. The book 
tackles the pressing 
issue of child mar-
riage in Ghana, with 
a strong emphasis 
on the experiences 
of the girl child, 
highlighting both 
the social conse-
quences and the 
urgent need for col-
lective action to end 
the practice.

The Up Girl Project 
is one of the Foun-
dation’s flagship 

intervention pro-
grams, aimed at 
empowering the 
youth to make 
informed life choic-
es through reading, 
knowledge-shar-
ing, and mentor-
ship. By combining 
literature with dia-
logue, the project 
creates a platform 
where young 
people can engage 
with critical social 
issues while being 
inspired to chart 
better futures for 
themselves.

The event attracted 
notable personali-
ties including the 
Minister for Employ-
ment and Labour, 
Dr. Rashid Pelpuo, 
Member of Parlia-
ment for North Dayi, 
Jocelyn Quashie, and 
the Deputy Director 
of the Parliamentary 
Broadcasting De-
partment, Peter Aza-
meti Bamfo. 

These dignitaries 
read to the students, 
shared words of en-
couragement, and 
offered insightful 

perspectives on how 
education and aware-
ness can help reduce 
— if not completely 
eradicate — child 
marriage in Ghana.

The Duo Concept 
Foundation, a 
not-for-profit organi-
zation, continues to 
champion youth em-
powerment through 
literary projects, men-
torship initiatives, and 
social engagements. 
Beyond literacy, the 
foundation also un-
dertakes philanthrop-
ic activities that seek 
to bridge social gaps 
and promote inclu-
sion among today’s 
youth.

On the second day of 
GAWBOFEST, the 
literacy campaign was 
further enriched by 
the participation of 
Wing Commander 
Frederick Bawa (Rtd.), 
Principal Marshal of 
Parliament. Joining 
the Up Girl Project ses-
sion at the Arts Centre 
in Accra, he read to 
participants and men-
tored them on confi-
dence, public speak-
ing, and overcoming 
shyness.

He underscored the 

life-changing po-
tential of the proj-
ect, noting how it 
motivates young 
people, especially 
those from disad-
vantaged back-

grounds, to over-
come challenges 
and believe in their 
potential. He en-
couraged them to 
pursue knowledge 
relentlessly, speak 

up against abuse, 
and assert them-
selves positively in 
society.

Through initiatives 
like the Up Girl 

Project, the Duo 
Concept Founda-
tion reaffirms its 
mission to use liter-
ature as a tool for 
social transforma-
tion, equipping 

young people with 
the confidence, 
awareness, and 
values needed to 
build a more empow-
ered and equitable 
future.
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MobileMoney LTD 
(MML), has official-
ly launched its 
“Still Me Nsa Aka” 
consumer promo, 
designed to reward 
loyal customers 
and encourage 
wider adoption of 
transactions MoMo 
app.

The promo which 
started on Septem-
ber 15, 2025, is 
expected to end on 
December 15, 
2025.  To qualify to 
enter the draw, 

Customers are 
required to per-
form their transac-
tions through the 
MoMo app. Eligible 
t r a n s a c t i o n s 
i n c l u d e 
peer-to-peer trans-
fers both on MoMo 
and across other 
networks, QR and 
MoMo Pay transac-
tions, payments on 
aggregator plat-
forms, airtime and 
data purchases, as 
well as utilities, TV 
s u b s c r i p t i o n s , 
investments, insur-

ance, and savings. 
Customers who 
spend a minimum 
of GHS101 in a day 
will qualify for the 
daily draw, while 
those who transact 
GHS300 in a week 
or GHS1,000 in a 
month will qualify 
for the weekly and 
monthly draws 
respectively. 

The reward struc-
ture has been care-
fully designed to 
give as many cus-

tomers as possible 
the chance to win. 
In the daily draws, 
customers stand a 
chance to win 
GHS100 or GHS200 
in e-cash, with 
thousands of win-
ners expected, 
while others will 
receive Y’ello Biz 
Routers. 

Weekly draws will 
see lucky winners 
walk away with 
GHS500, GHS1,000 
or GHS2,000 in 
e-cash, and the 

monthly prizes 
include GHS3,000 
and GHS5,000 cash 
rewards. The grand 
draw promises 
life-changing prizes, 
with the top five 
winners set to 
receive between 
GHS10,000 and 
GHS100,000, with 
the ultimate prize of 
GHS100,000 going 
to the customer with 
the highest transac-
tion value over the 
three months.

Speaking at the 
launch of the pro-
motion, Rev. Dr. 
Isaac Obeng, Senior 
Manager, Sales Ana-
lytics & Decision 
Support at MTN 
Sales & Distribution, 
said the promo was 
another opportunity 
to celebrate custom-
ers for their loyalty 
and encourage more 
people to embrace 
the simplicity, 
safety, and rewards 
of the MoMo app. 
“Today marks the 
beginning of anoth-
er exciting chapter 
in the MoMo jour-
ney, one that allows 
us to celebrate our 
customers, recog-
nize their loyalty, 
and invite many 

Two million cedis up for grabs
in the Momo “Me Nsa Aka”
promo 
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more people to 
experience the 
endless possibili-
ties that come with 
using the MoMo 
app.”

Delivering the key-
note address, Mr. 
Charles Asamoah 
Assah, Chief Tech-
nology & Service 
Delivery Officer at 
MML, highlighted 
that the promo 
forms part of 
efforts to deepen 
the use of digital 
platforms under 
the theme “One 
MoMo App, End-
less Rewards.” 

He said, “The Me 
Nsa Aka” is also 
about building 
trust and deepen-
ing partnerships in 
the Fintech ecosys-

tem. We create an 
enabling environ-
ment that allows all 
these companies to 
connect with their 
customers through 
mobile phones. 
“We hope to use 
this promotion to 
drive traffic to the 
platforms of our 
various partners 
and reward cus-
tomers for their 
transactions. For 
the entire period of 
the promo, custom-
ers who transact on 
the MoMo app with 
any of our partners 
still qualify to par-
ticipate in the draw.  
MoMo is helping to 
create opportuni-
ties that touch lives 
in very real ways.” 

Mr. Abdul-Majeed 
Rufai, Senior Man-

ager, Fintech 
Channels at MML, 
cautioned that 
fraudsters often 
exploit promotion-
al periods to de-
ceive unsuspecting 
customers. He 
reminded the 
public that the 
only official 
number used by 
MTN to contact 
winners is 
0 2 4 4 3 0 0 0 0 0 . 
“Each time we 
launch promotions 
like this, fraudsters 
also become 
active. That is why 
we want to remind 
our customers that 
the only official 
number MTN will 
ever use to contact 
you is 
0244300000. No 
other number will 
be used to tell you 

that you’ve won a 
prize. So, we en-
courage everyone 
to remain vigilant,” 
he said.

The National Lot-
tery Authority 
(NLA) Accounts 
Manager for MTN/-
Mobile Money LTD 
Ms. Priscilla Akua-
moah reaffirmed 
the NLA’s commit-
ment to ensuring 
transparency and 
fairness in the 
draws. She noted 
that the promo has 
undergone the nec-
essary auditing and 
verification pro-
cesses and empha-
sized that proceeds 
from such initia-
tives also support 
social impact proj-
ects through the 
NLA’s Good Causes 

Foundation.
With thousands of 
rewards available 
daily, weekly, and 
monthly, the “Me 
Nsa Aka” promo 
promises to be one 
of the most exciting 
customer reward 
campaigns yet. Mo-
bileMoney LTD en-
courages all custom-
ers to download the 
MoMo app, perform 
transactions, and 
stand the chance to 
win big.

The media launch 
brought together 
representatives of 
fintech partners, 
respective MoMo 
Agents Associations, 
Payment Service 
Providers, members 
of the MobileMoney 
Advocacy Group, 
and the media.
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Africa's premier 
customer service 
event returns. The 
4th edition of the 
International Cus-
tomer Service 
Summit (ICUSS 
2025) is set to take 
place on October 
10th, 2025, at the 
Tang Palace Hotel 
in Accra.

Under the powerful 

theme, Unlocking 
Customer Loyalty 
through Proactive 
and Predictive Ser-
vice, the summit 
will gather Africas 
most forward-think-
ing business leaders 
for a day of transfor-
mative insights and 
global conversation.

Endorsed by the 
Ministry of Tour-

ism, Culture and 
Creative Arts(MOT-
CA) and Ghana 
Tourism Develop-
ment Compa-
ny(GTDC), ICUSS 
2025 is more than a 
conference; it is the 
cornerstone event 
celebrating Cus-
tomer Service 
Week across the 
globe. It serves as a 
pivotal gathering 

for renowned busi-
ness owners, CEOs, 
managers, and 
public office hold-
ers to chart the 
course for excep-
tional service deliv-
ery that drives 
growth and ignites 
profits across the 
continent.

This years focus on 
proactive and pre-
dictive service 
marks a significant 
shift from reactive 
support to antici-
pating customer 
needs before they 
arise. The summit 
will equip attendees 
with the strategies 
and tools to build 
deeper, more profit-
able customer rela-
tionships in an 
increasingly com-
petitive landscape.

Leading this charge 
is the acclaimed 
keynote speaker, 
Dr. Emmanuel 
Dei-Tumi, a 
renowned leader-
ship and business 
growth expert, 

other speakers 
include Lady 
D e n t a a 
A m o a t e n g , ( M -
BE),Bright Ladzek-
po, Nana Yaa 
Serwa Sarpong and 
Herman Wandji 
from Cameroon. 
Attendees will gain 
invaluable insights 
from his address, 
learning how to 
leverage new tech-
nologies and meth-
odologies to 
exceed evolving 
customer expecta-
tions.

The summit is 
proud to be sup-
ported by a coali-
tion of leading 
organizations, un-
derscoring its na-
tional importance 
and cross-industry 
appeal.

We are on a mis-
sion to transform 
customer service 
in Africa, moving 
from a support 
function to a core 
business strategy 
that directly fuels 

Africa's premier customer service 
summit returns to Accra to unlock 
the future of customer loyalty on 
October 10th
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loyalty and reve-
nue, remarked Pris-
cilla Wellington 
Asante, CEO for 
Customer Service 
Africa. ICUSS 2025 
is the platform 
where this transfor-
mation begins. We 
are assembling the 
brightest minds to 
empower excel-
lence in service and, 
ultimately, ignite 
profits for business-
es ready to lead.

The summit is 

proud to be support-
ed by a coalition of 
leading organiza-
tions, underscoring 
its national impor-
tance and cross-in-
dustry appeal.

Partners include 
Green Trek Tours, 
AFRIMASS, Ellaven 
Consult, RE-
P U T E - B u r s o n , 
Ghana Tourism Au-
thority, Ghana Tour-
ism Development 
Company, Ghana 
Hotels Association, 

STAMES, MNotify, 
EASTAGG, and Soul 
Impact. Sponsored 
by The African 
Regent Hotel and 
Leather On Call GH 
with Joy FM, Joy 
News, Joy Business, 
JoyPrime, GBC, and 
GhOne as media 
partners.

Secure your seat at 
the forefront of 
Africas customer 
service revolution. 
Registration is now 
open via the official 

portal: [https://regis-
t e r . e a z y -
t a g g . c o m / o a y -
j](https://register.ea-
zytagg.com/oayj)

For registration 
assistance or to 
inquire about exclu-
sive group packages, 
call 020 009 50 70 
or 0242 861 098.

ICUSS 2025: Empow-
ering Excellence, 
Igniting Profits.
About Customer Ser-
vice Africa (CSA):

Customer Service 
Africa is a leading 
organisation dedi-
cated to advancing 
the culture of cus-
tomer service 
excellence across 
Africa. Through 
events, training, 
and advocacy, CSA 
empowers busi-
nesses and profes-
sionals to deliver 
world-class service 
that drives growth 
and builds lasting 
brand loyalty.


